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Plans for Success in 
2018

In a Small Business Week Survey, 
82% of small businesses and 
nonprofits said they adopted a 
multi-channel marketing program 
including email, mobile, and social 
media. 73% of them reported 
success such as:

Green Monday is considered as the third largest online shopping day of the 
year, following Black Friday and Cyber Monday
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We are well into a busy 2017 holiday season. While this can be an exciting time with 
record sales or donations, it is important to remember that 2018 is right around the 
corner. Now is the time to start planning for an even more successful year ahead! 
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Develop your 2018 marketing plan by identifying 
your measurable business goals and the actions 
you want customers to take. Take some time to jot 
down the important dates and holidays for your 
business to give yourself a big picture view of your 
year ahead. Be sure to review your results from last 
year to reflect on what worked and make plans for 
your o� season. 

Tell your contacts how your business promotes 
sustainability through green lifestyle choices like 
sending an email rather than mailing print material. 
Perhaps you are recycling and reusing material or 
reducing energy consumption and carbon footprint. 
Encourage them to join the e�ort!

Send a goodwill message to your contacts to thank 
them for being loyal customers and supporting your 
small business this year. Express your appreciation 
for them being a part of your community by emailing 
an exclusive o�er for your contact list. 

Content Ideas for December
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December Holidays and Themes

December

More customer engagement

More new customers

More website tra�c

Increased event attendance

More revenue

More referrals

[Source: Constant Contact]

1. Grow your contact list
The holiday season is the perfect time to add more subscribers 
to your list and build an ever bigger base of customers to email. 
Knowing how and where to collect new contacts and make sure 
you’re doing all that you can to grow your list over the holidays 
will help set you up for success in 2018. 

2. Measure
Successful emails don’t end once you hit send. Measuring the 
results of your emails will help you learn what’s working—and 
what to work on. Digging into these learnings will help you 
optimize your plan for 2018.

3. Make a plan
A successful year starts with a strong marketing plan. Constant 
Contact has just made it easier than ever to plan out your 
marketing emails. The marketing calendar provides you with a 
monthly campaign view that makes planning, creating, and 
scheduling your marketing more e�cient— saving you time 
and driving better results for your business.

https://blogs.constantcontact.com/grow-holiday-email-list/
https://blogs.constantcontact.com/measure-holiday-marketing-success/
https://blogs.constantcontact.com/constant-contact-marketing-calendar/

